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INTRODUCTION ON MAIN FINDINGS

The weighted counts of the 1,004 young people aged 16 to 30 that were interviewed totalled 
to 84,489 persons. Of these, 7,845, or 9.3 per cent, were 16 and 17 year olds.

One in six of the young people that took part in the survey, or 16.7 per cent, are members of 
youth organisations. When we have a look in more detail to the demographic characteristics 
of the young people who are members of youth organisation one can notice that the 16 to 24 
year olds and who are not in employment are the type of young people that are most likely to 
be affiliated with youth organisations.

Young People and Policy-Making

While young people generally claim that they are interested in policies that affect their lives, 
their level of interest varies. Accordingly, 20 per cent of young people reported to be ‘very 
interested’, 30 per cent reported being ‘interested’, and 30 per cent reported being ‘moderately 
interested’ The detailed distribution of young people’s level of interest in policies that affect 
their lives in given in the Chart below.

Chart 1: Young people’s level of interest in policies that affect their lives

Young males and females differ in their interest in policies that affect their lives. Although they 
both generally claim that they are interested in policies that affect the lives, females are more 
likely to affirm that they are ‘interested’ or ‘very interested’.
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Chart 2: Issues of interest that affect young people which are of most interest to them, by sex

Nearly half of young people, or 49 per cent, claimed that they are either ‘moderately interested’ 
or ‘interested’ in being involved in the development of policies that affect their lives. On the 
other hand, just over a quarter of young people affirmed that they are not. Members of youth 
organisations tend to be more interested in being involved than non-members.
 

Chart 3: Level of interest in being involved in the development of policies 
that affect the lives of young people

When comparing young people that are members in a youth organisation with those that are 
not, one will observe that the proportion of those reporting to be ‘interested’ or ‘very interested’ 
is higher among the members than non-members. In this way, 59 per cent of members reported 
to be ‘interested’ or ‘very interested’, whereas this rate reaches 48 per cent among the non-
members.

Table 1: Level of interest in policies that affect the lives of young people, 
by membership in youth organisations

Level of Interest

Membership Status in Youth Organisations

Members Non-Members Total

Number of Persons

Total 14,110 70,379 84,489

Not interested

Slightly interested

Moderately interested

Interested

Very interested

592

1,095

4,050

3,540

4,833

7,103

8,589

21,066

21,388

12,234

7,695

9,684

25,115

24,928

17,067

%

Total 100.0 100.0 100.0

Not interested

Slightly interested

Moderately interested

Interested

Very interested

4.2

7.8

28.7

25.1

34.3

10.1

12.2

29.9

30.4

17.4

9.1

11.5

29.7

29.5

20.2

Young people who are members of local youth organisations are more likely to report that they 
are ‘interested’ or ‘very interested’ in policies that affect their lives. 

When the young people were asked to indicate the three issues that affect them and that are 
of most interest to them, ‘education and training’, ‘employment and entrepreneurship’, ‘health 
and well-being’ were the issues most referred to. There were, however, differences between 
the sexes in this regard as females were more likely than males to indicate that ‘education and 
training’, and ‘health and well-being’ are of most interest to them. Other marked differences 
between males and females are evident with respect to sports, social inclusion and volunteering. 
Males tend to be more interested in sports, whereas females attach more importance to social 
inclusion and volunteering. On the other hand, males and females gave equal importance to 
‘employment and entrepreneurship’.
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Nearly two-thirds, 64 per cent, of young people think that there is enough opportunity for them 
to have their voices heard on policies that affect their lives. Members of youth organisations 
are somewhat less likely to think that there is enough opportunity in this regard than non-
members.

Chart 4: Young people that think that there are enough opportunities for them to have 
their voices heard on youth policies, by membership status in youth organisations

When young people were presented with the proposition that their involvement in policy-
making makes no difference, they were divided in their response. Accordingly, 54 per cent 
claimed that they ‘strongly disagree’ or ‘disagree’; whereas 46 per cent claimed that they are 
‘undecided’, ‘agree’, or ‘strongly agree’ with such a proposition.
 
70 per cent of young people ‘strongly agree’ that they should have a say in policies that directly 
affect their lives. The 16 to 24 age group and the 25 to 30 age group are equally in agreement 
with this. Both those young people that are in employment and the others who are students are 
largely in agreement with the proposition that they should have a say in policies that directly 
affect their lives. 

Chart 5: Young people’s level of agreement with the proposition 
that they should have a say in policies that directly affect their lives

Table 2: Level of agreement with the fact that young people should have a say 
in policies that directly affect their lives, by age group

Age Group

16 - 24 25 - 30 Total

Number of Persons

Total 47,229 37,260 84,489

Strongly Disagree

Disagree

Undecided

Disagree

Strongly Agree

270

927

911

11,916

33,205

479

298

1,229

9,086

26,167

749

1,225

2,140

21,002

59,372

%

Total 100.0 100.0 100.0
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On the other hand, nearly two out of every three young people either ‘agree’ or ‘strongly 
agree’ that older people should have a say in policies that directly affect the lives of young 
people.

Young People and Structured Dialogue
 
The Structured Dialogue is a European initiative that gives young people an opportunity to be 
actively involved in policy making that affects their lives. Thousands of people across Europe 
participate in the structured dialogue and it is a way for young people to have their voices heard 
and to discuss with decision makers, at both national and European level, who are responsible 
for implementing policies that affect the lives of young people.
 
Only 10 per cent of young people have ever heard of ‘structured dialogue’. The most common 
means by which these young people have heard about structured dialogue is the ‘word of 
mouth’ and ‘social media’. Among those who have heard of structured dialogue by means of the 
‘word of mouth’, one will find more males than females, so much so that the rate among males 
amount to 46 per cent, whereas that among females amount to 16 per cent. Young people that 
have heard of structured dialogue through the ‘word of mouth’ and ‘social media’ are much 
more likely to be in employment than not.

Table 3: Knowledge about the Structured Dialogue, by sex

Sex

Males Females Total

Number of Persons

Total 43,504 40,985 84,489

Yes

No

5,063

38,441

3,457

37,528

8,520

75,969

%

Total 100.0 100.0 100.0

Yes

No

11.6

88.4

8.4

91.6

10.1

89.9

Participation by young people in any previous events related to the Structured Dialogue is very 
minimal, as can be seen in Table four.

When the young people were asked to indicate what additional factors would make them 
participate in structured dialogue, none of the factors presented to them was chosen by 50 per 
cent of the respondents. Beyond this, the factors that were most indicated were ‘knowing that 
my ideas are being listened to’ and ‘themes that interest me’ with 45 per cent and 43 per cent 

respectively. Those young people that are 16 to 24 year olds are slightly more attracted by such 
factors than 25 to 30 year olds. 

Again, when the young people were asked to indicate what factors would discourage their 
participation in the structured dialogue, ‘lack of time’ emerged as the most common barrier. 
Accordingly, 74 per cent of young people affirmed that ‘lack of time’ would stop them from 
participating.

When the respondents were asked about when they prefer that the Structured Dialogue should 
be held, the majority of respondents, or 59 per cent, held that they would prefer to have events 
related to structured dialogue on weekends. Chart 6 illustrates the breakdown of responses in 
this regard.

Table 4: Participation in any previous events related to the Structured Dialogue, by sex

Sex

Males Females Total

Number of Persons

Total 5,063 3,457 8,520

Yes

No

636

4,427

410

3,047

1,046

7,474

%

Total 100.0 100.0 100.0

Yes

No

12.6

87.4

11.9

88.1

12.3

87.7
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Chart 6: Preferred days when the Structured Dialogue should be held

Just over six in ten young people, or 61 per cent, would be interested in receiving information on 
the structured dialogue. Females, the 16 to 24 year olds, and persons in employment are more 
likely to be interested in receiving information on the structured dialogue than other young 
people. Two-thirds, or 67 per cent, of those who would be interested in receiving information 
on the structured dialogue prefer to receive such information by means of email. The Table 
below provides the distribution of responses.

Table 5: Preferred medium for receiving information on the Structured Dialogue, by sex

Sex

Male Female Total

Number of Persons

Total 23,967 27,903 51,870

Email
Postal Mail
SMS
Facebook

15,543
3,887

888
3,649

19,124
3,866
1,207
3,706

34,667
7,753
2,095
7,355

%

Total 100.0 100.0 100.0

Email
Postal Mail
SMS
Facebook

64.9
16.2

3.7
15.2

68.5
13.9

4.3
13.3

66.8
14.9

4.0
14.2

54 per cent of those young people that would be interested in receiving information on the 
structured dialogue would like to receive information on structured dialogue at monthly 
intervals. Others would opt to receive such information at quarterly intervals or every six 
months, with 38 per cent and 8 per cent respectively.

CONCLUSIONS

Young people’s perceptions of and attitudes towards policy-making that affects their lives 
were the focus of this study. A small number of young people have heard of the initiative 

named ‘structured dialogue’. As it is to be expected, social media and the email form a very 
important function in the information that may reach young people.
 
‘Education and training’, ‘employment and entrepreneurship’, and ‘health and well-being’ are 
the main issues that are of most interest to young people. These issues, which were prioritised 
over matters like ‘sports’, ‘arts and culture’, ‘volunteering’, ‘social inclusion’, and ‘participation’ may 
be an indicator of the young people’s concern with the necessary material values that are basic 
to the human condition.
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METHODOLOGY

Coverage and Response

The target population for this survey consisted of all persons living in private households aged 
between 16 and 30 years. Consequently, the sample was extracted from all private households 
in Malta. A total of 84,489 persons were eligible to participate in the survey. 

Tables 1 and 2 below illustrate the distribution of persons by sex, and age group and the 
distribution of persons by sex and employment status.

Table 1. Distribution of population by sex and age group

Age Group

Sex

Male Female Total

No. % No. % No. %

16 - 24 24,133 55.5 23,096 56.4 47,229 55.9

25 - 30 19,371 44.5 17,889 43.6 37,260 44.1

Total 43,504 100.0 40,985 100.0 84,489 100.0

Table 2. Distribution of population by sex and employment status

Employment 
Status

Sex

Male Female Total

No. % No. % No. %

Employed 30,787 70.8 25,720 62.8 56,507 66.9

Unemployed

& Inactive
12,717 29.2 15,265 37.2 27,982 33.1

Total 43,504 100.0 40,985 100.0 84,489 100.0

A stratified random sampling process (without replacement) was employed for this survey. This 
probability sampling method entails the partitioning of the population into mutually exclusive 
sub-groups, and an independent (simple) random sample is selected from each of these sub-

groups to ensure a uniform distribution of the sample relative to a number of pre-selected 
characteristics of the population. In this case, sub-groups were constructed relative to the sex, 
age group, and employment status. 

In addition to this, quotas were used throughout the data collection phase to ensure that the 
required number of persons from each sub-group is selected. The main advantage of using 
quotas is to ensure that an adequate number of units are sampled from every sub-group, 
even in very small ones for which the probability of selection is relatively small compared to 
other groups. Since the mechanism of selecting persons was made in a random manner, no 
significant bias is introduced by applying such quotas.

A total of 2,769 persons were contacted for this survey where 1,004 participated, while another 
1,584 persons were not eligible to participate. Ineligible cases take into account 1,111 persons 
who were contacted at least once to no avail, and were eventually not contacted again due to 
exhausted quotas. This resulted in a net effective response rate of 84.7 per cent. Table 3 below 
shows the distribution of the gross sample by type of response:

Table 3. Distribution of effective gross sample by type of response

Description No. %
No. 

(Effective)
%  

(Effective)

i) Good responses 1,004 36.3 1,004 84.7

ii) Refusals 140 5.1 140 11.8

iii) Other (No replies, etc.) 41 1.5 41 3.5

iv) Ineligibles (Wrong tele-
phone numbers etc.)

1,584 57.2 – –

Total 2,769 100.0 1,185 100.0
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Table 4 illustrates the distribution of the net sample by sex and age group, while Table 5 shows 
the distribution of the net sample by sex and employment status: 

Table 4. Distribution of sample by sex and age group

Age Group

Sex

Male Female Total

No. % No. % No. %

16 - 24 251 50.4 254 50.2 505 50.3

25 - 30 247 49.6 252 49.8 499 49.7

Total 498 100.0 506 100.0 1,004 100.0

Table 5. Distribution of sample by sex and employment status

Employment 
Status

Sex

Male Female Total

No. % No. % No. %

Employed 336 67.5 304 60.1 640 63.7

Unemployed

& Inactive
162 32.5 202 39.9 364 36.3

Total 498 100.0 506 100.0 1,004 100.0

Data collection

Data was collected by means of Computer Assisted Telephone Interview (CATI) between 27 
November and 5 December 2017. In CATI, although respondents are contacted by telephone, 
computers are used to enter the data obtained from respondents during the interview. In 
addition, another important aspect of CATI surveys is that each sampling unit is randomly 
assigned among interviewers, and hence reduces interviewer bias to a bare minimum.

Quality control

A series of measures were implemented to certify that optimum quality was achieved in this 
survey. These consisted of quality checks and in-built validation rules in the data collection 
program to limit the occurrence of non-sampling errors. The data-entry program had a number 
of in-built validations so that skip patterns are executed exactly as intended while responses 

are within a specific range. In addition, constant supervision during the data collection stage 
ensured a harmonised data collection process.

Missing data are often a problem in surveys, arising when sampled units do not respond 
to a particular question. A technique known as ‘imputation’ was used whereby missing 
values were filled in to create a complete dataset that can then be analysed to the full. A 
Hot-deck imputation method was used. Observations were grouped according to relevant 
demographics and other questions. The mode of the respective category was then taken as 
the imputed value. 

The dataset was further subject to a series of other checks during the data-editing stage in 
order to identify any remaining incorrect or logically misleading data. 

Weighting of results

Survey data was weighted to correct for any biases present in the final sample of participating 
units arising from different response rates observed in different categories. This served to align 
and gross-up sample estimates with the benchmark distribution in terms of sex, age group, and 
employment status.

Errors

The survey was subject to two main sources of errors, technically referred to as Sampling and 
Non-Sampling errors. While the errors attributed to each quantity estimated from the sample 
may be calculated, care must be taken when comparing such estimated figures with the 
population.
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Of particular interest is the margin of error, which constitutes sampling error. The margin of 
error quantifies uncertainty about a survey result and expresses the amount of sampling error 
in a survey’s results. This is normally associated with a statistical level of confidence in such a 
way as to make it possible to calculate confidence intervals of the form estimate ± margin of 
error. Consequently, the relative margin of error is simply the margin of error expressed as a 
percentage of the quantity to which it refers. 

Table 6 below illustrates estimates of precision for a range of derived percentage rates (p) and 
the corresponding (weighted) number of households (N) over which the rates are computed. 

Table 6. Estimates of precision

Percentage 
rate (p)

Number of Persons (N)

1,391 5,717 8,703 17,067 30,802 53,687 84,489

1 4.8% 2.4% 1.9% 1.4% 1.0% 0.8% 0.6%

3 8.3% 4.1% 3.3% 2.3% 1.7% 1.3% 1.0%

6 11.6% 5.7% 4.6% 3.2% 2.4% 1.8% 1.5%

10 14.6% 7.2% 5.8% 4.1% 3.1% 2.3% 1.8%

20 19.5% 9.6% 7.8% 5.5% 4.1% 3.1% 2.5%

40 23.9% 11.8% 9.5% 6.7% 5.0% 3.8% 3.0%

50 24.4% 12.0% 9.7% 6.8% 5.1% 3.9% 3.1%

60 23.9% 11.8% 9.5% 6.7% 5.0% 3.8% 3.0%*

70 22.3% 11.0% 8.9% 6.3% 4.7% 3.5% 2.8%

80 19.5% 9.6% 7.8% 5.5% 4.1% 3.1% 2.5%

90 14.6% 7.2% 5.8% 4.1% 3.1% 2.3% 1.8%

It must be emphasised that figures based on a relative margin of error of 30 per cent or more or 
which are calculated on a small number of reporting households (for example 30 or less) must 
be treated with caution as they may not be statistically representative due to a large percentage 
of error assigned. These occurrences are shaded in the table above.
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